IN KIND CONTRIBUTIONS, PLEDGES,
ORDERS, DEBTS, OBLIGATIONS

SCHEDULE
TO C4

B

(1/04)

Candidate or Committee Name (Do not abbreviate. Use full name.)

Report Date

1. IN KIND CONTRIBUTIONS RECEIVED (goods, services, discounts, etc.)

Date Contributor's Name and Address Description of Fair Market Aggregate Pl G If more than $100,
Received Contribution* Value Total |R E Employer Name, City,
State & Occup.
Occupation
Occupation
Occupation
[ check here if additional TOTAL
pages are attached. (Enter also on line 3 and line 12 of C4)
2. PLEDGES RECEIVED BUT NOT YET PAID. List each pledge of $100.00 or more.
Date Notified Name and Address of Pledge Maker Fair Market Aggregate Pl G If more than $100,
of Pledge Value Total |R E Employer Name, City,
State & Occup.
Occupation
TOTAL (include new pledges above Occupation
[ check here if additional and all other outstanding pledges.)
pages are attached. (Enter also on line 9 of C4) $

3. ORDERS PLACED, DEBTS, OBLIGATIONS. If debt is owed to a candidate, campaign worker, PR firm, advertising agency, consultant or credit card
company, provide a detailed breakdown of expenses included in the debt. (Give estimate if actual amount not known. Exclude loans. Report loans on Schedule

L)

Expenditure
Date

Vendor's/Recipient's Name and Address

[ check here if additional
pages are attached.

TOTAL
(Include in line 19 of C4)

Amount Owed Code OR  Description of Obligation*

$

*SEE NOTE AND CODE DEFINITIONS ON REVERSE



EXPENDITURE CODE DEFINITIONS AND USES

(for use on Schedule A and Schedule B)

NOTE: Expenditures (including debts) for payments to a candidate, campaign worker, PR firm,
advertising agency, consultant or credit card company require further detail in the Description
block. See expenditure description on Schedule A, WAC 390-16-037 and WAC 390-16-205.

F FUNDRAISING EVENTS. Use “F” for expenditures
MONETARY, IN-KIND AND EARMARKED associated with holding a fundraiser, including
CONTRIBUTIONS your campaign legally makes to payments to restaurants, hotels, caterers, other food
other campaigns. Put a “C” in the Code column, in and refreshment vendors, entertainers and speakers.
the Description column specify who was benefited Use “L" for expenditures for printed matter produced
and, if in-kind, what was purchased. in connection with fundraising events.
INDEPENDENT EXPENDITURES (those S SURVEYS AND POLLS. Use “S” for expenditures
expenditures that benefit other candidates or associated with designing or producing polls, reports
committees but are made independently of them). on election trends, voter surveys, telemarketing,
Put an “I" in the Code column and fully describe telephone banks, GOTV drives, etc.
purpose.

T TRAVEL, ACCOMMODATIONS, MEALS. Use “T”
LITERATURE. Use “L" for expenditures made for for expenditures associated with travel. If vendor has
the preparation and production of campaign literature been paid directly, identify the traveler in Description
and printed solicitations, including expenditures for column. If travel payment was made to credit card
mailing lists, design, photography, copy, layout, company or traveler (for out-of-pocket expenses),
printing and reproduction. Use “P” for literature itemize expenses on separate sheet and attach to
mailing costs. Schedule A.
BROADCAST ADVERTISING. Use “B” for M MANAGEMENT AND CONSULTING SERVICES.
expenditures associated with the production and Use “M” for salaries, fees and commissions paid to
purchase of radio and television advertising. campaignh management companies and contract

consultants, including law firms, whether the person
NEWSPAPER & PERIODICAL ADVERTISING. Use is retained or formally employed by the campaign (for
“N” for expenditures associated with the production tax withholding purposes).
and purchase of advertising in newspapers,
periodicals and other publications. W WAGES, SALARIES, BENEFITS. Use “W” for
expenditures associated with hiring campaign

OTHER ADVERTISING. Use “O” for expenditures employees and other freelance workers who provide
associated with the production and purchase of miscellaneous services other than campaign
advertising on billboards, yard signs and campaign management or consulting.
paraphernalia such as buttons, bumper stickers, T-
shirts, etc. G GENERAL OPERATION AND OVERHEAD. Use

VOTER SIGNATURE GATHERING. Use “V” for
expenditures made directly or indirectly to
compensate a person or entity for soliciting or
procuring signatures on a statewide initiative or
referendum petition. Attach itemization of each such
payment.

POSTAGE. Use “P” for expenditures for stamps,
postage, United Parcel Service, Federal Express and
direct mail services (postage only). Use “L” for
design and other production costs associated with
producing campaign literature.

“G” for general campaign operating expenses and
overhead, including filing fees, miscellaneous
campaign expenses, headquarters rental, utilities,
and purchase or rental of office equipment and
furniture for the campaign.




